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Letter from the Editor

Hello fellow newbies,

I know, you've heard a lot from me over the past week, but I just couldn't wait to tell you about the Writer's Giveaway.  I hope you found the freebie downloads from Writers Giveaway.com useful.  I also hope that you weren't too affected by the Ad Ware that Patrick Fox found hiding in his downloads.   I know that myhelphub.com, the company behind Writer's Giveaway are a reputable company, but even so, finding ad ware in downloads is not nice.  I have emailed Trent Steele to raise our concerns about the Ad Ware and await his response.  
Congratulations this week go to fellow newbie Beth Cooper who emailed me about a site I've often recommended: Writethismoment.com. Here's what she had to say: 

"I'd like to recommend the website www.writethismoment.com to all aspiring - and established - writers of both fiction and non-fiction. For a very small fee, I subscribed for a three-month period and have sourced more than 6000 pounds worth of work! 

 

The website is easy to navigate and there is a wide variety of jobs on offer."

 

Thanks for that Beth.  I also found my first writing jobs through WritethisMoment so I know it is a very worthwhile site to pay to join.

But if you are actively seeking markets for your work, then you ought to visit the forum.  Our Calls for Submissions forum has grown and now includes lots of sub genres: travel writing, anthologies, religious writing, hobby markets etc, etc.  My thanks go out to Chryselle who has researched many of these markets for us.  Check it out at: http://www.newbie-writers.com/forum and if you know of any markets we're missing, please feel free to post them.  

Also on the forum we're talking about Writing goals, Christmas wish lists for writers and we have a new forum for students of the Writer's Bureau course too.  

Now in this week's newsletter we're looking at how to break into writing without any clips and we have advice from Beth Ann Erickson and Moira Allen. 
So, read, learn, enjoy and then write something!  
See you next week!

Dawn

Writing Sites
Free e-course on writing

Beth Ann Erickson has produced a very good 15 part free ecourse on how to improve your earnings as a freelance writer. Sign up for it at: 

http://filbertpublishing.com/101_course.html

CLIPLESS? DON’T WORRY.

By Beth Ann Erickson

When you start querying magazines, you’ll need clips. First… in case you don’t know what a clip is, here’s the definition: A clip is a copy of an article or sales letter you’ve written.

So, how do you acquire clips? It’s a catch 22 situation, isn’t it? You want the writing jobs, but without clips or a portfolio, it’s kinda tough to break into print.

So do what I did. I published my own newsletter. I purchased a good desktop publishing program (one with lots of wizards) and sent them (along with a short sales letter) to all the companies I wanted to work for. On my first mailing, I landed a two-page fund raising letter – and they didn’t ask to see any clips. I didn’t charge them much – only $400 – but I was on my way.

I still mail that newsletter four times a year. And now that I have a ton of clips/sales letters/articles/you name it under my belt guess what? Nobody asks to see my clips. And it’s because they really like my newsletter.

Your newsletter not only showcases your writing talent, it also establishes you as an expert in your field. So learn everything you can about your craft, then share the knowledge with your prospective clients. Put out a great newsletter and word will spread.

Today, decide if a newsletter will work for you. Think about the subject matter you’d like to cover. Then think about a few article ideas – maybe you can even send those articles to other publications….
 

DON’T HAVE TIME FOR A NEWSLETTER?

Otherwise known as… Still clipless? Don’t Worry… Part Two
How can you land writing jobs when you don’t have a portfolio and don’t have time to publish a fancy newsletter?

Here’s another technique I used to get piles of clips:

I approached my local newspaper and offered to be a stringer. The pay isn’t very good, but it gave me a BIG supply of clips, lots of writing experience, and I made valuable contacts in my community. 

So, what’s a stringer? A stringer (at least in my community) is simply a freelance writer for a newspaper. I covered local city council and school board meetings and wrote a 500 – 750 word article for each one.

After I began covering these meetings for the local paper, I was able to raise my wages by approaching the local radio station’s news director and asking if he’d like me to cover the meeting for him. Because news directors are usually VERY busy, they were usually happy to take me up on my offer.

By the time I “retired” from covering these types of meetings, I was making between $50 and $75 per meeting. Not bad for an evenings work.

Another benefit of being a stringer is that I was able to learn how to condense a LOT of information into a short article. I also met my communities “movers and shakers.” It taught me how to manage my time, and every now and then I got to write feature article.

Having some of my articles “picked up” by the Associated Press News Service was another feather in my cap and a great addition to my resume.

So if you need lots of clips, lots of experience, and have time to write for your local paper, try being a stringer. You may like it.

~~~

Beth Ann Erickson is Queen Bee of Filbert Publishing and the only writing ezine that'll make your writing sparkle, help you write killer queries, and get you on the road to publication fast. Better yet, you'll receive the e-booklet "Power Queries" when you sign up for your free subscription. Subscribe today at http://FilbertPublishing.com
© 2001-2006 Filbert Publishing.  All Rights Reserved

What to Do if You Don't Have Clips 

by Moira Allen 

Few things evoke as much dread in beginning writers as the request, "Query with clips." No clips doesn't necessarily mean "no assignment," however. You may have something even better: Credentials. 

In many cases, editors value "real" experience over "writing" experience. If you want to write for a hiking magazine, for example, your backpacking expertise will interest an editor far more than your ability to put commas in all the right places. Indeed, some editors would rather receive a poorly written article with good content than a brilliantly written piece by a writer who doesn't understand the subject area. 

Here are some things editors look for that can be more important than "clips:" 

1. Education. Do you have a degree, or some other form of educational qualifications, in the field you wish to write about? If you wanted to write for a parenting magazine, for example, a degree in child development might be enough to convince an editor to take a chance on you. Educational credits needn't always be formal degrees, but should be sufficient to establish you as an "expert." 

2. Work experience. One of my writing students planned to write an article on gardening from the perspective of avoiding safety hazards (and possible liabilities). His edge: He was a lawyer, and knew exactly what advice to offer do-it-yourself landscapers to help them avoid lawsuits. 

3. Personal expertise. Your hobbies may also give you the edge you need to impress an editor. Another student sold her first article -- a lovely piece on forget-me-nots -- based entirely on her own gardening experience. That piece also gained her a second assignment from the editor. 

4. Personal experience. Don't overlook "what you did on your summer vacation" as a source of article ideas. Experiences from your everyday life can provide the foundation for an assignment-winning query. Sometimes, simply having "been there, done that" is enough to make you an "expert." (Just make sure that your "experience" is sufficient to set you apart from the crowd; offering a parenting article simply on the basis of "being a parent" isn't likely to impress many editors.) 

5. Access to experts. Even if you're not an expert yourself, you may be able to sell an article based on your ability to contact an expert for an interview. Be sure to list the expert's credentials -- and be sure you really can get the interview if you get the assignment! 

Whatever your credentials, be sure to present them in a well-crafted query letter that clearly describes the article you want to write -- and gives the editor convincing reasons to buy it. Your letter should indicate a familiarity with the publication and its needs, and should also demonstrate that you have a grasp of grammar, style, and proofreading. Your credentials will then have a better chance of convincing the editor that you can, indeed, "Write what you know." 

Copyright © 2001 Moira Allen
Moira Allen, editor of Writing-World.com, has published more than 350 articles and columns and seven books, including How to Write for Magazines, Starting Your Career as a Freelance Writer, The Writer's Guide to Queries, Pitches and Proposals, and Writing.com: Creative Internet Strategies to Advance Your Writing Career. Allen is a contributing editor for The Writer and has written for Writer's Digest, Byline, and various other writing publications. In addition to Writing-World.com, Allen hosts the travel website TimeTravel-Britain.com and The Pet Loss Support Page. 

End Note

That's it for this week, if there's anything you want to see in the newsletter, just let me know.  I'm also open to questions for the Write Solutions slot.  
Until next time, just write something! 
Dawn

Writeaway@hotmail.co.uk

